CAST OF CHARACTERS 
CH|IC—Happy-go-lucky young hobo. ...DOUG. FAIRBANKS, JR. 


RUTH—Stranded actress...........-.... JOAN BLONDELL 
SCRAP IRON—Chic’s raggedy pal............. GUY KIBBEE 
THE BARON—Desperate counterfeiter.......... ALAN HALE 
BERNARDI—Madman who pursues Ruth. ..GEORGE ROSENER 
KENDALL—Secret Service man.....-..... DAVID LANDAU 
DA|ISY—Charmer Chic almost falls for........ MARY DORAN 
PARKER—Plain clothes man..............-.- EARLE FOXE 
BRADY —-Policeman:. 202. cee oe. SPENCER CHARTERS 
O’REILLY—One of the finest. ........... ROBERT HOMANS 
TOPSY—Lively young passenger.............. RITA FLYNN 
MABEL—Pert blonde... 2 60. 0. oo ree es POLLY WALTERS 
GIRL—With welfare worker................4.-. RUTH HALL 
MOPAR a ee ae ee ae MAE MADISON 
eC GP OL GEORGE MacFARLANE 
EMR ee Seas ig Cyn. Fas FRANK McHUGH 
Pe IRE Sa eS ee ew ie oe LILLIAN BOND 
ARAN. STIG ORS on es ee es eee BEN TAGGART 


Among the many screen favorites who portray characters in 
“Union Depot’ crowds are Claire McDowell, Dickie Moore, 
Reginald Streeter, Maude Eburne, William Arnold, Lucille La 
Verne, Raymond Turner, Junior Coghlan, Bobby Gordon, Lucy 
Beaumont, Tom Ricketts, Spencer Tracy, Nadine Dore, Dorothy 
Christy, George Ernest, Shirley Chambers and Geraldine Barten. 


The Story of “Union Depot’ 


It is difficult to create in words the atmosphere 
of this story, and inasmuch as the background is re- 
sponsible tor much comedy, romance and tragedy, the 
following synopsis merely outlines the dramatic high- 
lights as they apply to the central characters. 


Chic (Douglas Fairbanks, Jr.) and Scrap Iron. (Guy 
Kibbee, hoboes, pick up a grip left by a souse in Union 
Depot. It contains clothes and much money. Chic 
dresses up, poses as a rich traveller, treats Ruth (Joan 
Blondell), a stranded actress he has met, and promises 
her a railroad ticket. He leaves her temporarily to 
locate Scrap Iron. 


Scrap Iron has found a baggage check. Chic re- 
deems it and is given a violin case stuffed with green- 
backs. Leaving Scrap Iron in a shack to guard the money, 
Chic returns to Ruth and sends her out to get a new 
dress. Bernardi, a madman, overhears Chic’s promise 
to get her a ticket. He buys one himself and sends it 
to the store. Thinking it is from Chic, Ruth takes 
it and goes to the train. Bernardi follows and locks 
himself in the stateroom with her. 


The shopwoman finds Ruth’s money is counterfeit. 
She calls the cops. Kendall, secret service man, rushes 
to the train. He finds Chic battering down the state- 
room door. Bernardi escapes and is killed by a passing 
train. Kendall arrests Ruth as a counterfeiter. Chic 
takes the blame and offers to reveal the rest of the 
money. Kendall sends a cop with him, promising freedom 
if the case contains the remaining counterfeit bills. 


Scrap Iron has disappeared. The violin case is found 
filled with coal. Nearby, the real counterfeiter shoots 
the cop and tries to escape. Chic catches him and 
pummels him until both are arrested. A patrol wagon 
draws up with a drunk who proves to be Scrap Iron 
with the rest of the money. The counterfeiter is locked 
up. Chic and Ruth are freed. They board the train 
and the picture ends with an unexpected and delightful 
surprise. 
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the screen’s most brilliant young 
stars in the biggest and most im- 
portant picture of his career. 
Born to the screen, but the maker 
of his own career, since first role 
in “A Woman of Affairs.’” Other 
sterling performances in ‘The 


Dawn: > Patrol: “Fast: kite; 
“Chances” and ‘I Like Your 
Nerve.”’ 


JOAN BLONDELL—Fast-stepping to 


her spot as one of the screen’s 
most popular and seductive young 
women. A sensation since she 
appeared in ‘‘Trial of Mary Dugan’”’ 
and ‘‘Penny Arcade’’ on_ stage. 
Screen successes include ‘‘Sinners 
Holiday,’ ‘Public Enemy,” ‘‘Of- 


fice Wife,’ ‘‘lllicit,” ‘Greeks 
Had A Word For It,’’ ‘‘My Past,” 
“Blonde Crazy’ and “Union 


Depot,’”’ in which she is the lead 
opposite Douglas Fairbanks, Jr. 


GUY KIBBEE—One of America’s finest 


character actors whose art of 
“Torch Song’’ stage fame he 
brought to the screen in ‘‘Laugh- 
ing Sinners,”’ ‘‘Side Show,”’ ‘‘Fire- 
man, Save My Child,” ‘High Pres- 
sure’? and ‘‘Union Depot,” in 
which he is the pal of the star. 


GEORGE ROSENER—One of the real 


geniuses of the theatre as writer, 
director and actor. Long a vaude- 
ville headliner as protean actor 
with his “Old Soldier’? and other 
roles. Wrote or collaborated in 
many screen successes, including 
“Doorway to Hell,” ‘Captain 
Thunder,” ‘Suicide Fleet.”’ Has 
important role as Bernardi in 
‘Union Depot,’ also seen as Von 
Bergman in ‘‘Alias The Doctor.” 


ALAN HALE—An important figure 


on the screen since days of 
“Covered Wagon’ and ‘‘Four 
Horseman.’’ Remembered for fine 
work in ‘The Spieler,’ ‘‘Leather- 
neck,’”’ ‘‘A  Bachelor’s Secret,” 
“Red Hot Rhythm” and “The 
Sap.”’ Gives splendid interpreta- 
tion as the professor in ‘‘Union 
Depot.” 


DAVID LANDAU—A Broadway stage 


artist recently brought to the 
screen and a sensation since his 
debut in ‘‘Street Scene,”’ in which 
he also appeared on the stage as 
Morant the husband. Other screen 
roles include ‘‘Arrowsmith’’ and 
“‘Taxi.’? Plays secret service man 
in “Union Depot.” 


POLLY WALTERS — Luscious little 


platinum blonde whose telephone 
girl was a standout in “Five Star 
Final.’’ Other recent pictures are 


BIOGRAPHY BRIEFS 


DOUGLAS FAIRBANKS, JR.—One of 


SALIENT FACTS ABOUT 
UNION DEPOT 


“Manhattan Parade,’”’ ‘‘Blonde 
Crazy’ and “High Pressure.’ One 
of the screen’s most captivating 
young players and an important 
factor in “Union Depot.’’ 


RUTH HALL—A prize beauty and 


former society girl who has made 
good quickly, her best previous 
role being as the ‘lead opposite 
Joe E. Brown in “‘Local Boy Makes 
Good.””. Other fine) characteriza- 
tions include “‘Chances,”’ ‘‘Man- 
hattan Parade,” ‘‘H'gh Pressure,”’ 
“The Bargain’ and ‘Union 
Depot.”’ | 


ADRIENNE DORE — Lovely little 


GE 


GE 


blonde and ‘‘Miss America’ of a 
few seasons ago. ‘Seen in Para- 
mount Bow pictures, then Uni- 
versal. Nowa con¥-act player for 
Warner Bros.-First & National. Re- 
leases include ‘“sNVild Party,” 
“Happy Days,” “Pdinted Heels,” 
““Adam’s_ Eve,’ ‘“‘4ello Baby,’ 
“Valley of Hunteci Men’ and 
“Union Depot.” 

ORGE MAC FARLANE — Former 
grand opera singer and musical 
star who has abandwsned stage for 
screen. Releases to date include 
“The Painted Angel,”’ “‘Half Shot 
at Sunrise,” ‘Taxi’? and ‘‘Union 
Depot,” in which he has important 
role as station mast ?r. 

ORGIE ERNEST and _ DICKIE 
MOORE—Two of the screen’s 
finest child actors, . and both 
famous for their work in ‘‘The 
Star Witness,’ they are together 
again in ‘“‘Union Dazpot.” They 
also are seen in ‘Fireman, Save 
My Child.’’ Georgie Ernest, nine, 
has had more than fifty picture 
roles. 


JUNIOR COGHLAN —. A rare boy 


LILLIAN BOND—A 


artist, now an addlescent, who 
has been a success since infancy. 
Remembered for his work in 
dozens of pictures, playing stand- 
out roles in ‘‘River’s End,” 
“Marked Money,” ‘‘Square 
Shooter’ and ‘Un’ 1 Depot.” 


iutiful recruit 
from the musical _omedy stage, 
former feature in Earl Carroll’s 
Vanities.”” Her b t screen roles 
were in ‘Stepping )ut,” ‘‘Just a 
Gigolo,”’ ‘The quaw Man,” 
“High Pressure,” -ireman, Save 
My Child’? and “Un n Depot.” 


FRANK McHUGH — Member of a 


famous family of actors and one 
of the screen’s best. Releases in- 
clude ‘‘Front Page,”’ ‘‘Top Speed,”’ 
“Dawn Patrol,’ “High Pressure’ 
and ‘Union Depot,” in which he 
is one of the standcuts. 


It Happens At “Union Depot” 


Alan Hale, Douglas Fairbanks, Jr., and Joan Blondell in one of the 

exciting scenes of “Union Depot,” the First National and Vitaphone 

Picture now playing at the —__..--------____.. Theatre. It is one of 

the most novel pictures of the season with the surging background of 

a great city terminal adding touches of comedy, drama and tragedy 
to the love story enacted by Doug, Jr. and Joan Blondell. 


Cut No. 2 Cut 30c Mat toc 


OFFICIAL BILLING. 


First National Pictures, Inc. 5% 
presents 

“UNION DEPOT”’ 100% 
starring 

DOUGLAS FAIRBANKS, JR. 15% 

with 

Joan Blondell 50% 

Guy Kibbee 2% 

Lillian Bond 5% 


Directed by Alfred E. Green 20% 


A First National and Vitaphone 
Production 40% 


For A 
BALANCED 
PROGRAM 


play these 
VITAPHONE SHORTS 


A BIG STAR COMEDY 


Featuring the most popular 
stars of the Broadway 
stage. (2 reels). 


and/or 


A LOONEY TUNE 


Song cartoon of the popular 
Bosko. (1 reel). 


and/or 


NEWMAN TRAVELOGUE 


Interesting explorations 
around the world with the 
camera. 


Length And Running Time 
6227 feet 


68 minutes 


TABLE OF CONTENTS 


Synopsis 

Running Time 

Biographies 

Official Billing 

Advance Stories 

Newspaper Ads. .4, 5, 6, 7, 8 


Current Stories 
Exploitation 
Banners 


Accessories 


4 


This illustration is 
a reproduction of the 
smashing 24-sheet. 


ii 


! 


i 


| 


i 


ti 


3 


- PICTURES 
( 


il 


i 


The Men Behind The Scenes 


i 


From play by-_-.-..------ Joe Laurie, Jr., Gene Fowler, Douglas Durkin 
: Adapted by 22 Kenyon Nicholson and Walter De Leon > 

Diilorue by Kubec Glasmon and John Bright 

BAG) pre ho) et Sea Mle ERS ae PO DRED DCT Dis LGR Mr Aare ee Alfred E. Green Be 

PE SSTSUAIE DORR OCIOT 52 ES es Al Alborn 

CACHES oa a A Sol Polito } 

ATE TRireb ton Pe ee ee Jack Okey 

Tithe Bator se Ne Jack Killifer 


your lL. story 


This story contains complete 

information about “Union 

Depot” and is known to show- 
men as a “routine story.” 


In a season of great pictures ‘‘Union 
Depot,” the First National production 
which=comes to, fhe sos kn Thea- 
(LEG ae ae bulks as one of the 
big ones. It is big 
in every way, in 
story, in cast and 
in setting. 

“Union Depot’’ 
which has Douglas 
Fairbanks, Jr., and 
Joan Blondell at 
the head of a cast 
of 3,090, is the 
story of a group 
of people thrown 
together by cir- 

: i cumstances in one 
Doug Fairbanks, Jr. of the great rail- 

Cut No. 13 road terminals of 
ae $6 At 5 the country. The 
drama covers only four hours of a day, 
but it is packed with thrill and romance, 
one of the fastest action stories brought 
to the theatre in many seasons. It orig- 
inally was a play, written by Gene (Great 
Mouthpiece) Fowler and Joe Laurie, Jr., 
and was adapted to the screen by Walter 
De Leon and Kenyon Nicholson. Kubec 
Glasmon and John Bright of ‘‘Public 
Enemy”’ and ‘‘Smart Money’? fame wrote 
the dialogue. Alfred E. Green, who did 
the memorable “‘Disraeli’? with George 
Arliss, directed. 


y 


For this production, the largest interior 
set ever built in Hollywood was put to- 
gether, the structure filling an entire 
sound stage covering more than a city 
block. 


The cast of ‘Union Depot’’ is, without 
question, one of the finest ever brought 
together for a picture production. There 
are ninety “‘name’’ characters and more 
than 3,000 additional players who lend 
verisimilitude to the story. They are 
literally hundreds of types in the depot 
throng, in keeping with the realism of 
the story and the production. 


Realistic in the extreme, the main story 
is told in the midst of many little human 
stories of travelers of all sorts and condi- 
tions. Mr. Fairbanks is supported by 
Joan Blondell as leading lady—Guy Kib- 
bee, Alan Hale, George Rosener, David 
Landau, Mary Doran, Rita Flynn, Polly 
Walters, Ruth Hall, Mae Madison, George 
MacFarlane, Earle Fox, Louis King, Frank 
McHugh, Lillian Bond, Spencers, Ben 
Taggart and Robert Homans. 


Among the many screen favorites who 
play characters in the ‘‘Union Depot’ 
crowds are Claire McDowell, Dickie 
Moore, Raymond Turner, Junior Coghlan 
and George Ernest. 


“Union Depot,’’ as a whole, is re- 
garded as one of the finer things brought 
to the screen during this season and sets 
a mark that will make Hollywood step 
some fo duplicate. 
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“Union Depot’? Filmed On 
Largest Indoor Set 


“Union Depot,” the First National pic- 
ture which comes to the ............ 
GBI Saul As , is what is known 
as a “‘one-set’’ picture. Practically the 
whole story is told in one great interior, 
the inside of a Union Depot in a Middle- 
Western city. 


But if any one labors under the im- 
pression that because it is a one-set pic- 
ture it must of necessity be an inexpen- 
sive picture to stage, he reckons without 
understanding just what the replica of a 
great railroad terminal involves. 


The ‘‘Union Depot’ set, in every way 
a duplicate of a large city station, in- 
volved the building of practically every 
other kind of a modern set. It would be 
perfectly possible to spend a life time 
inside New York’s Grand Central Termi- 
nal and never want for anything. It 
would be equally possible to live a life 
time inside the ‘‘Union Depot”’ set on the 
First National lot if it were not dis- 
mantled as soon as the picture finished. 


All of these services and many more 
are provided in the great set for the new 
picture featuring Douglas Fairbanks, Jr, 
and Joan Blondell, and each of them made 
necessary the building of a set within a 
set. 


About the sides of the enormous wait- 
ing room are many of these’ in- 
teriors. There is a modiste shop, ele- 
gant and ornate, a showy and attractive 
drug store, a candy store, a magazine 
and news stand. Beyond those is a tele- 
graph office and a check room, informa- 
tion desk and taxi and sight-seeing bus 
stand. On one side is a restaurant, fully 
equipped and feeding dozens of people. 
In one corner is a rest room and the 
men’s wash room. The baggage room 
opens from one corner and the ticket 
selling counters and offices behind take 
up one full side. 


The superintendent’s office, the ramps 
to the trains, a florist shop, a real estate 
company’s display window, a branch de- 
partment store, a “‘gift’’ counter and a 
fruit stand add to the problems of the 
set designer. All of the twenty to forty 
sets that are used in the average picture 
are really incorporated in this one big in- 
terior — the biggest, incidentally, ever 
seen on the First National lot and, so far 
as is known, the largest single interior 
ever built in Hollywood. 


A constant flow of extras over this 
enormous set served as the background 
for the romance in which Doug, Jr., and 
Joan Blondell play the leading parts. 
Others in the cast of 5,000 include Guy 
Kibbee, Lillian Bond, Dickie Moore, 
Polly Walters, David Landau, Frank Mc- 
Hugh and Earle Foxe. It is the biggest 
directorial job ever handled by Alfred E. 
Green. 
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Seven Famous Writers 
Created “Union Depot’’ 


“Union Depot,” the First National and 
Vitaphone production starring Douglas 
Fairbanks, Jr., and coming to the ..... 
Wheathe> vs ac este next, is the result 
of the collaboration of seven distinguished 
figures of the literary and dramatic 
world. 

The original play is the work of Gene 
Fowler, Joe Laurie, Jr., and. Douglas 
Durkin. Mr. Fowler, until recently a 
newspaperman, is the author of ‘Trumpet 
In The Dust’? and other novels, and of 
several biographies, the latest of which 
is ‘‘The Great Mouthpiece.’ Joe Laurie, 
Jr., is a Broadway comedian who for 
years did a column for ‘‘Variety.’’ Mr. 
Durkin has written extensively for stage 
and screen. 

“Union Depot’? was adapted for the 
screen by Kenyon Nicholson and Walter 
De Leon, the former author of many 
stage successes, among them being ‘‘The 
Barker’’ and ‘‘The Torch Song.’”’ De Leon 
is a writer of short stories and scenarios. 

The dialogue is from the dynamic pens 
of Kubec Glasmon and John Bright, most 
prolific screen writers of Hollywood, who 
include in their output ‘‘Public Enemy,” 
“Smart Money’? and the hard-hitting 
modern jargon of Jim Cagney’s ‘‘Taxi!”’ 

Mr. Fairbanks is supported by Joan 
Blondell as his leading lady. The cast is 
augmented by five thousand extra people. 
Alfred E. Green, who directed ‘‘Disraeli,’”’ 


-“Smart Money’’ and other successes, di- 


rects the exciting sequences of ‘“‘Union 
Depot.”’ 


Doug 2 Fairbanks, Jr. 
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Douglas Fairbanks, Jr., and Joan 
Blondell who form a fascinating love 
team in “Union Depot’’ 
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“Union Depot,”’ the First National pro- 
duction which comes to the ......... 
MIMCAIKe 6 eo oe ate , will have one 
of the largest and most notable casts of 
the screen year. There are 90 principals 
and 3,000 extras. Douglas Fairbanks, Jr., 
and Joan Blondell are featured, while 
other standpoints are George Rosener, 
George MacFarlane, formerly a_ stellar 
baritone of Broadway operetta, and Earle 


' Foxe, who has been a prominent figure in 


pictures for many years. The list also in- 
cludes Lillian Bond, Guy Kibbee, Ralf 
Harolde, Mary Doran, John Wray, Rita 
Flynn, David Landau, Alan Hale, Polly 
Walters, Frank McHugh, Ruth Hall, Mae 
Madison, Louis King, Lex Lendsay, Claire 
Dodd and Charles Sylber. 


Rich on newly-found money, Doug 
plays Robin Hood to a pretty actress who 
is stranded in ‘Union Depot’’ and in need 
of victuals, dress and a ticket back home. 
In providing the delightful lady (Joan 
Blondell) with these necessities, he runs 
into counterfeiters, gunmen, cops, mad- 
men, souses, secret service men, charmers 
old and young, kiddies, collisions, and 
numberless other things—and does it all 


-with such boisterous, agile, youthful 


bravado, that he has the house with him 
till the final fade-out. 


On the shoulders of director Alfred E. 
Green was placed the responsibility of 
blending all the episodic incidents and 
characters into a concrete and fast mov- 
ing drama and still retain the continuity 
of the story. Advance reports indicate 
Director Green has more than succeeded. 


your D th story 


Hollywood Producers Using 
More Extras. Over 3,000 
Appear In “Union Depot’’ 


The champ cast of this or any other 
season since the advent of talking pic- 
tures is ‘Union Depot,” a First National 
production in which Douglas Fairbanks, 
Jr., stars at the top of an all-star roster 
that includes lovely little Joan Blondell 
and many famous actors from the Broad- 
way stage. There are 90 name parts, 
about 35 of which have important lines 
in the unfolding of the story. You will 
seeit- at-the...30 0%. 2 ‘Theatre 725, 9.7, 

If this matter of big casts is a Holly- 
wood device for dissolving the depression 
in so far as it relates to the theatre, it 
most assuredly has been a blessing in dis- 
guise for the actor element for they have 
been more consistently in demand in the 
studios recently than at any time since 
talkies were introduced. 

The extras have come in for the great- 
est prosperity they ever have known. Be- 
tween August 1 and November 1, a mat- 
ter of three months, there probably were 
100,000 days of work for extras and bit 
players on the various lots in Hollywood. 

“Union Depot,”’ the Douglas Fairbanks, 
Jr., special, seems to run into superlatives 
any way you view it. For one thing, it is 
a one set picture, with the entire drama 
transpiring in a union station; the set is 
the largest interior ever built in Holly- 
wood. Its cast of 90 players includes, be- 
sides Fairbanks and Joan Blondell, Guy 
Kibbee, Alan Hale, Junior Coghlan, little 
Dickie Moore, Polly Walters, Mae Madi- 
son, Lillian Bond, David Landau and 
Georgie Ernest, boy star. It was di- 
rected by Alfred E. Green. 


Dickie Moore 
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Opening Day 
Story 


Young Doug’s In Town 
Today In “Union Depot’’ 
With Joan Blondell 


Managerianc2, ofthese 
Theatre is pleased to announce the open- 
ing of the much-heralded ‘‘Union Depot,”’ 
the First National 
and _ Vitaphone 
production _ star- 
ring Douglas 
Fairbanks, Jr., and 
featuring the 
charming Joan 
Blondell. 


This is the first 
time the youthful 
favorites have 
been cast to- 
gether, and all 
who see them— 
as the gay hobo 


Joan Blondell 
who is a ‘gentle- Cut No. 14 


Cut 15¢ Mat 5c 
man’ for a day 2 s 


and the stranded small-town actress he 
aids—will hope it may not be the last. 
“Union Depot’’ is a rare combination of 
comedy, romance and thrills. Its excit- 
ing scenes are laid in a vast railway sta- 
tion. Beside the large cast which takes 
part in the story itself, many well-known 
screen people portray characters in the 
crowd of travelers. 


Alfred E. Green has manipulated situa- 
tions and players with his usual sensitive 
understanding. Principals are Guy Kib- 
bee, Alan Hale, George Rosener, David 
Landau, Mary Doran, Rita Flynn, Polly 
Walters, Ruth Hall, Mae Madison, George 
MacFarlane, Earle Fox, Louis King, Frank 
McHugh, Liflfian Bond, Spencer Charters, 
Ben Taggart and Robert Homans. 

Young Doug Fairbanks does his most 
effective work in ‘‘Union Depot,’’ which 
is his third starring vehicle. Doug, Jr., 
and Joan Blondell form one of the most 
fascinating love teams on the screen. 


Program Squib 


It was during the shooting of “‘Union 
Depot,” the big First National picture 
featuring Doug Fairbanks, Jr., and Joan 
Blondell at. thei ee Theatre, 
that a group of the players conceived the 
idea of whiling away the tedious hours 
between scenes by exchanging examples 
of queer mistakes connected with the 
movies. 


Some pretty tall tales were told, but 
little Ruth Hall capped the climax with 
this one. 

‘‘l was in a picture once,’’ Ruthie in- 
sisted, ‘‘where they decided to go a little 
arty by inserting a scene showing the 
Three Graces dancing around. ‘Oh, let’s 
not be so cheap,’ the assistant director 
begged, ‘let’s get some more girls and 
have a DOZEN graces!’ "’ 
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COME TO ‘UNION DEPOT’ 
FOR INFORMATION 


ABOUT LOV E— 
He looked for ei anee : 
and found Romane 


HTER- 
ar tail-lights to 
each other. 


JT LIFE! 
1 to go from 
aire--an 
entrains! | 


=a 


Maelstrom of emotion ... Life at express speed... 
Caught at the crossroads of remance and crime... 
where new loves flame and old loves fade, and 


Hope and Terror meet every train ........ 


starring DOUGLAS 


with JOAN 

FAIRBANKS, Jr. BLONDELL 
SPECIAL PREMIERE (ore CONTINUOUS 
moaneen WINTER Besa 


A limited number of 
tickets for this spe- 


begin promptly 
at 10:30 immed- 


GARDEN 


cial performance is y iately following 
available nowat the 8 way & Special Premiere 
box-office. SOth St. 


Preview. 
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It screens the human heart! 


UNION 
DEPO 


A FIRST NATIONAL PICTURI 


Starring DOUGLAS FAIRBANKS, Jr 
JOAN BLONDELL and a great cas 


it’s Important! 


PRESENTED AT WARNER BROS 


WINTER GARDEN — 


Broadway & 50th Street .. . CONTINUOUS PERFORMANCE 
35c to 1 p m. MONDAY to FRIDAY. . . Smoking in Balcon 


] 
} 
j 
} 
| 


Love, hate, joy, mystery, 
romance and tragedy in 


Cut No. 15 Cut 4oc Mat roc 


They show 
you what 
screen thrills 
will be like 
in 1935 


DOUGLAS 


FAIRBANKS 


JOAN BLONDELL 


; Guy Kibbee 
A FIRST NATIONAL & VITAPHONE wir/ j 
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Doug 
4, 
FAIRE 
D 
G h. WORLD PREMIERE 
steps from poverty to P 


THURSDAY NIGHT 
at9 p m. 


WINTER 
GARDEN 


Broadway & 5SOth Street 


paradise with a blue- 
eyed blonde he meets 


UNION 
DEPOT 


with : 

JOAN BLONDELL & 
Guy Kibbee, David Landau 
A First National-Vitaphone Hit 
To guard the secret 
of the climax, no one 


will be seated during 
the final reel. 


APOLLO 


NOW PLAYING By 


WARNER BROS. WILL PRESENT 


The Picture that Screens 
the Human Heart! cs 


UNION 
DEPOT 


A FIRST NATIONAL PICTURE 


POPULAR PRICE RUN 
BEGINS 10:30 P. M- 


LOU HOLTZ 
Master of 


ceremonies = ss ’S§ Emportant! 


Starring Douglas Fairbanks, Jr. 
Joan Biondell, and Great Cast 
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WORLD PREMIERE 9 P. M. 


TONEEE 


WARNER BROS. WILL PRESENT 


Something New! 


UNION 
DEPOT 


Ay FAER SEONG A TT 400: NA EP CE URE 


It’s Important! 


Starring Douglas Fairbanks, Jr., 
and Joan Blondel! and great cast 


WINTER GARDEN 


Broadway & 50th Street 


CONTINUOUS 
POPULAR PRICE 
PERFORMANCE 
will begin prompt- 
ly at 10:30 follow- 
ing the preview. 


LOU HOLTZ MASTER 


NOTE: A LIMITED 
NUMBER -OF 
TICKETS for the 
special preview is 
now available at 
the box-office. 


OF CEREMONIES 


: i } 

Renew all the thrills you've ever known ... See 
the parts of life you've missed! If You only go to see 
GREAT movies, you're going to see First National's 

| 


Starring DOUGLAS FAIRBANKS, JR.., 
with Joan Blondell and Great Cast 
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see ™= WORLD“ 


Step from suspense to screams of 
laughter in one tick of your watch. 
Learn the thrill of finding Love where 
you only looked for Passion. In... 


The Picture that Screens 
the Human Heart! 


OPENING TONIGHT AT 9 P. M. 


WINTER GARDEN with JOAN BLONDELL, 


starring DOUGLAS Guy Kibbee, David Landau, 


FAIRBANKS, Jeo "Ston‘tn™* 
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A FIRST 
NATIONAL PICTURE 
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They live a lifetime 
in crowded minutes! 


HE : 

knewagood ;: 
time when | 
he saw one 


SHE 
knew men 
from Maine 
to Frisco! : 

‘ Strangers one minute, bosom 


friends the next. Hers a 
trade! His a vocation! Both 
professional! They meet in 
the seething cauldron of 


UNG 


A First National & Vitaphone. Hit 


‘ 


The fastest four hours any 
humans ever lived! 


starring DOUGLAS 


FAIRBANKS, Jr. 


as the Wandering Romeo from nowhere! 


with JOAN BLONDELL 


as the blue-eyed blonde who never lost her ‘way.’ 


And Guy Kibbee, Lillian Bond, Polly Walters, Dickie 
Moore, David Landau, Earle Foxe and 5,000 others. 


Directed by Alfred E. (Smart Money) Green. 


Begins 
Tomorrow 


THEATRE 


Cut No.5 Cut 6oc Mat rsc 


It's IMPORTANT! 


pi with DOUGLAS 


FAIRBANKS, Jn. 
an 
JOAN BLONDELE 


Dous FAIRBANKS 22. 
ON DEG] 


It’s Important! 


Cut No. 17 .Cut 20c_ Mat 5c 
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"re 


NION 


Where men of the 
night rub shoulders 
with women of the world... 
where adventure begins and 
ends . . . where sinner meets 
saint . .. where heaven meets 
hell... where every tick of the 
clock brings a new thrill! 


ol 


ne en ee Ass SRE EEE ee oe A ee ee ee ee ee 


U 
= 
O 


| 

{ 
What a place! 
i 
| 


| } For the strang- 
What a background! est drama ever 


| conceived .. . for the meeting 
place of a boy with a vocation 
( and a girl with a trade... for 
the fastest four hours any hu- 
| man ever lived! 


What a 


Produced by the com- 

bined genius of Gene 
(Great Mouthpiece) Fowler; 
Kenyon (The Barker) Nichol- 
son; Kubec Glasmon and John 
) 


show! 


Bright, writers of “Public 
Enemy” and “Smart Money’ ; 
Director Alfred. E. (Smart 
Money) Green; 5,000 players; 
the largest movie set ever built. 


ae starring DOUGLAS 


FAIRBANKS, Jr. 
with JOAN BLONDELL 


Guy Kibbee, Lillian Bond, David Landau, 
Dickie Moore, Allan Hale, Polly Walters, 
| Ruth Hall, Frank McHugh, Earle Foxe and 
Mae Madison. 


- THURSDAY 
WINTER GARDEN 


eee RR ee a a Se ane 


= 


. 
Ee ee a 
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‘428 eee 
42828888 aan 


MORE> 
ADS 


H 


FAIRBANKS JB. 
JOAN BLONDELL 


A 


ORPHEUM. 


You'll miss a thrilling 
part of YOUR life if 
you miss the shocking 
reality of 


starring DOUGLAS 


FAIRBANKS, Jr. 
with JOAN BLONDELL 


the screen’s devil-may-care love 
team. And Guy Kibbee, Lillian 
Bond, David Landau. 


A First National & Vitaphone Hit 
Directed by Alfred. E. Green 


See it TODAY 


Cut No.7 Cut 40c Mat roc 


Just what you need 
to steal” the movie 
pages of your town! 


were’s ALL oF wire: 


EVERY HEARTBEAT OF IT..... 


f WORLD 
PREMIERE 


THURS DA ¥ 
NIGHT AT 9 P.M. 


its Heartaches \ 


and then... disgrace! | 


zi its Mystery 


se : 
Who is the sinister Man in Black 


eo o@ BS 
Her hero foran hour, 


WARNER BROS. WILL PRESENT 


UNION 
DEPO 


starring 


DOUGLAS 
FAIRBANKS, Jr. 


JOAN BLONDELL 
Guy Kibbee, David Landau 


i its Romance 


und it between trains! 


its Laughter 


' A FIRST NATIONAL PICTURE It echoes 
+1 ablack coat” 


THAT SCREENS the HUMAN HEART the 


“T'm lookin for ama 


They fo 


JOAN BLONDELL 
Guy Kibbee, Ruth Hall 


It’s Important! 


Cut No. 22 Cut 80c Mat 20¢ 


Iv’ | t t y secrets 
- hs m of ten 
OPENING All captured in one cyclonic panorama of the S por an ag ood 
THURS. JAN. 14 passions...the picture that screens the human heart! Starring DOUGLAS FAIRBANKS, Jr. strange 
and JOAN BLONDELL 
ro- 
mances! 
It blends 
all of 
Broadway & 50th Street life’s 
CONTINUOUS NOTE: A LIMITED emotions 
POPULAR PRICE NUMBER OF into‘ the 
PERFORMANCE TICKETS for the ° 
Broadway & 50th Street 4 will begin prompt- soscral bes Giew a: cee 
statin ly at 10:30 follow- now available at is o 
DOUGLAS | ing the preview. the box-office, season. 
LOU HOLTZ Master of Ceremonies 3 
FAIRBANKS, Jr. 
ANKS, Jr. STRAND . 


Cut No.6 Cut 20c Mat.5¢ 
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MASTBAUM 


14th St. and Main 


You'll be taken to the inner circle of life’s r 
Strangest mysteries .. . through a surging crowd : 

of adventurers, ladies of the night, beggars, 

gigolos, millionaires, crooks ... . to the start- 

ing and ending place 

of life’s greatest ad- 

ventures ... to sights 

you’ve never wit- 

nessed before! 


Terminal of life’s every emotion! 
‘Where sinner meets saint... 
Where love rubs shoulders with 
hate. Starting and ending place of 
life’s greatest adventures. 


So real... ma actually live — Dart. ..c5. 
feel every thrill... Never before . . . maybe never 
again will the screen bring such a daring expose 
of humanity and tell it against such a swift mov- 
ing, amazing background. 


Starring DOUGLAS FAIRBANKS, Jr. with Joan Blondell 


Cut No. 23 Cut 80c- Mat 20c 


Tonight you'll know what thrills 
will be like.in 1935 when the 


screen reveals the living drama of 


UNION 
DEPOT 


A First National’ & Vitaphone Hit 


MASTBAUM — NOW 


Youw'll meet all your 
friends at 


starring 


DOUG. FAIRBANKS, Jr. 


Everybody is rushing to 
see the novelty sensation 


Try and arrive at the| Feature Begins At 
start of “Union Depot” 10:30 6:00 


KK; in order to enjoy the full 12:00 7:30 F 
Joan Blondell, Guy Kibbee | % sre to eniey she fut! 130 9.00 of the year 


Dickie Moore, David Landau 
Directed by Alfred E. (Smart Money) Green ; | 
Cut No.9 Cut 60¢ Mat 15¢ a Starring DOUG. FAIRBANKS, JR., with JOAN BLONDELL 
SSS SSS SSS 
: Cut No. 24 Cut 60c Mat rs5c a 


climax. 4:30 


Be There-It’s Important! 
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REVIEW 


“Union Depot,” Vast In. 
Panoramic Sweep, Stars 
Young Fairbanks In Hilarious 
Romance of Adventure 


The public clamor for something new 
in motion pictures was abundantly grati- 
fied last night. at the 23)..5.0 hee os 


Theatre, when ‘‘Union Depot,” the First . 


National and Vitaphone production, star- 
ring Douglas Fairbanks, Jr., with Joan 
Blondell as his leading lady — auspi- 
ciously opened its local engagement. 


The breath-taking action of this ro- 
mantic comedy-thriller takes place in and 
about the confines of a vast railroad sta- 


tion, whose ever-changing throngs cre- 
ates atmosphere rich in drama and hu- 
man interest. Against this picturesque 


background the vivid personalities of the - 


star and leading lady are placed with 
brilliant effectiveness. 

“Union Depot’ is a_ fast - moving 
modern story of real life—the kind that 
might happen to anybody any day in any 
big station. The picture is kaleidoscopic 
in its revealing glimpses of the actors in 
the passing show of all humanity. People 
of all sorts and conditions, by its magic, 
become splendidly living and understand- 
able. Touches of pathos are relieved by 
unexpected thrills, and by laughter that 
rings true. Folks leave the theatre hap- 
pier than they came, seeing the world 
through’ rosier glasses. 

Even the likeable young Doug has 
never been quite so ingratiating» as in 
the role of the improvident and penniless 
adventurer who gets his miraculous 
chance to be a millionaire for a day— 
rescuer of maidens in distress—discoverer 
of dark-browed villains—hobo and hero 
—game  loser—and_ gallant winner. 
“Union Depot’’ also gives the vivacious 
Joan her big opportunity, enabling her to 
display new phases of her individual 
talent. 


Over ninety players take part in 
“Union Depot,’? among whom may be 
mentioned Guy Kibbee, Alan Hale, 
George Rosener, David Landau, Mary 
Dunn, Rita Flynn, Polly Walters, Ruth 
Hall, Mae Madison, Lillian Bond, George 
MacFarlane, Earle Foxe,*Louis King, Frank 
McHugh, Spencer Charters, Ben: Taggart 
and Robert Homans. Many well-known 
screen favorites not mentioned in the 
cast do unforgettable characterizations of 
people in the crowds. Alfred E. Green, 
the diversity of whose genius has been 
demonstrated by such widely different 
pictures as ‘‘Disraeli’’? .and ‘Smart 
‘Money,”’ has achieved marvelous unity in 
his direction of ‘‘Union Depot.” Zi 


“Too high praise cannot be accorded 


to the amazing transcript of humanity— ~ 


“Union Depot.’ It is a world within 
worlds. Its merrily disastrous comedy of 


| st day of run 


“Union Depot’? Drawing 
Large Crowds To _________--------- 


Manager. ao er tens: of the 
Rips A ere ek An eee Theatre states that 
“Union Depot,” the First National and 
Vitaphone production starring Douglass 
Fairbanks, Jr., and featuring Joan Blon- 
dell is doing capacity business and build- 
ing: daily, although it has not exceeded 
the box-office records set by ........ 
ERR NER er eapee Ey aa ares On acre ok 


However, the ‘‘Union Depot’’ receipts 
are more than any in the last......... 
weeks and the picture is proving to be 
one of the most popular that the ...... 
has shown this season. It boasts a cast 
of 5,000 players, who, under the capable 
direction of Alfred E. Green form a back- 
ground for the fascinating adventures of 
Doug, Jr., and Joan Blondell. The whole 
of the action takes place in or around a 
railway terminal, a replica of which was 
built by the producers. 


errors is immensely enhanced by the mov- 
ing panorama of life that accompanies it, 
but never becomes confused with it. 
This reviewer’s delight in ‘Union Depot”’ 
—he is assured—will be shared by all 
who see it—-and everybody, young and 
old, should see it. It makes the world 
seem a better place to live in. 


Douglas Fairbanks, Jr. and Joan Blondéll soho are delighting_____________. 
Theatre audiences with their performances in “Union Depot. 


SCREEN’S NEWEST LOVE TEAM 


Dna day of run 


“Union Depot’’ Had Prop 
Men Running In Circles 


Hand props, the things people carry 
in their hands when they travel, had to 
be supplied by the hundreds for the three 
thousand extra and bit players who ap- 
pear briefly or more or less continuously 
in ‘Union Depot,”’ the latest First Na- 
tional picture featuring Douglas Fairbanks, 
Jr., and Joan Blondell now at the ...... 
eae obec PICAERe sated tees ae pia 

Almost the entire story is told inside 


the confines of a great railway station 
and practically everyone in or passing 
through a depot has a bundle or article 
in his-or her hands. ; 


Umbrellas, canes, books and boxes of 


candy, bird cages and the meat for din- - 


ner, purses and pocket lighters, cigars 
and cameras, time tables and telegrams, 
carpet bags and packages wrapped in 
newspapers, bananas and baby bottles, 
violin cases and. golf bags, newspapers and 


‘Pullman tickets, ear trumpets and cork 


legs, lap dogs and hip flasks; all of these 
and many more were included in the sup- 
ply of “‘hand props’? which property man 
Scotty gathered for this one picture. 
Some of them have a vital bearing on 
the development of the story. All of 
them will be seen, momentarily at least, 
in the finished version of ‘Union Depot.” 


_ Cut No.4 Cut joc Mat roc 


oDrd day of run 


Broadway Stage Lures 
Young Doug As Next 
World To Conquer 


Douglas Fairbanks, Jr., now delighting 
erowds! vat. thes). .fc se Theatre 
in “Union Depot,” the First National and 
Vitaphone picture, his third — starring 


vehicle—is stage-struck and admits it. 


Sooner or later he will no doubt 
manoeuver himself into a chance for a 
try in a legitimate stage appearance in 


New York. He has already been seen on_ 


the west coast in several plays, with 
gratifying results. They include ‘Young 
Woodley,” “‘Saturday’s Children,”’ ‘‘The 


~Youngest”’ and ‘‘The Man in Possession.’’ 


“| have played in more than thirty pic- 
tures,” Doug reminded his interviewer, 
“and in only four or five stage plays. 
“John Barrymore once told me | 
couldn’t appreciate the fun of making 
pictures, until after | had experienced the 
hardships of the stage. It was he who got 
me my role in ‘Young Woodley.’ | can 
tell Mr. Barrymore that one never really 
enjoys the excitement of a stage per- 
formance, until one has endured the 
monotony of picture-making.”’ 

, This does not mean that Fairbanks is 
not interested in pictures. The gusto with 
which he plays his rowdy and romantic 
light comedy role in ‘‘Union Depot’’ pre- 
cludes any such inference. Joan Blondell, 


- who is leading lady, acquits herself with 


charm and wit, and each member of the 
large support is well-chosen. Alfred E. 
Green again achieves distinction in his 
direction of ‘‘Union Depot.’” 


Aun day of run. 


Doug, At Twenty-Four, 
Has Become Adept In - 
Widely Diverse Arts < 


Douglas Fairbanks, Jr., now at the 
SN PSancuitace. < Lneatre sin“ -Unien 


Depot,” the First National and Vitaphone 


production which is his third starring 
vehicle — though but twenty-four, has 
become skilled in an amazing number of 
the arts. 

Appearing with equal success on stage 
and screen, he has been seen in French 
versions of many plays... His terse biog- 
raphies of famous people, as well as ar- 
ticles in prose, and clever bits of verse, 
have appeared in the magazines. He 
paints, works in clay, plays the piano, 
sings well, flies, boxes, fences, swims, 
dances and is a clever conversationalist. 

It is his ambition not only to be an 
actor, but a director, and in due time, a 
producer of plays and pictures. It is this 
quality of aliveness, together with a keen 


' «sense of*humor, much good will, and ab- 


solute freedom from conceit, which have 
made him so heartily liked by the thea- 


_ tre-going millions. Happily married to 


the beautiful Joan Crawford, secure in the 


\ 
* 
\ 


ra: + : \ 


enviable position which he has won by 


his own efforts, free to follow whatever 
new dream possesses him—hale young 
Doug is a lad to be envied. 

“Union Depot’’ provides him with one 
of those rollicking happy-go-lucky roles, 
in which he—and his father before him 
—are so delightful. The large support- 
ing cast is headed by lovely Joan Blondell. 
Others are Guy Kibbee, Alan Hale, George 
Rosener, David Landau, Mary Doran, Rita 
Flynn, Polly Walters, Ruth Hall, Mae 
Madison, Lillian. Bond, George MacFar- 
lane, Earle Fox, Louis: King, Frank Mc- 
Hugh, Spencer Charters, Ben Taggart and 
Robert Romans. The distinguished direc- 
tion is by Alfred E. Green. 


oD th day of run 


Author Praises “Union 
Depot” With Doug, Jr., 


And Joan Blondell 


Unaccustomed as it is to kind words, 
Hollywood the miracle-maker is slightly 
flabbergasted by the miracle of an au- 
thor praising a producer. Looking it over, 
the thing seems something like a super- 
miracle or an epic. 

The author is Walter De Leon, Satur- 
day Evening Post writer and sometime 
playwright. The producer is the War- 
ner Bros.-First National combination. 

De Leon sought and obtained permis- 
sion to visit the gigantic railway station 
set which is the locale of ‘‘Union Depot,”’ 
now.at.the: 2. et Theatre, with 
Doug. Fairbanks, Jr., and a cast of ninety 
headed by Joan Blondell. 

He naturally expected that nothing 
would be right about the setting in which 


“his brain child was to be-cradled. 


The size of the set (the largest in- 
terior ever built in Hollywood) appalled 
and delighted him. He scampered around 
the 200 x 150 foot place, expressing 
pleasure as he noted the replicas of lunch- 
room, - telegraph office, newsstand, gown 
shops, flower shops, etc. 

De Leon and Kenyon Nicholson adapted 
“Union Depot’ from the play by Douglas 
Durken, Joe Laurie, Jr., and Gene Fowler. 


Oi: day of run 
Joan Blondell In Big 


Demand By Movie Producers | 


Joan Blondell is very much in demand 
by the directors at the First National 
studios these days. While still immersed 
in the production of ‘‘Blonde Crazy,’’ in 
which she was featured with Jimmy Cag- 
ney, calls for her were coming thick and 
fast. For a time it looked as if she would 
step into ‘Taxi!’ in which Cagney had 
the lead, but Alfred E. Green persuaded 
J. L. Warner that she would be better 
suited in the role opposite Douglas Fair- 


@ banks in ‘Union Depot,’’? which is draw- 


ing large crowds to the .............. 
Green, who directed young Doug’s pic- 


ture, won out. Loretta Young was given 
the role originally planned for the blonde 
Miss Blondell in ‘‘Taxi!’’ ‘Union Depot” 
was originally submitted as a play under 
the same title by Gene Fowler and Joe 
Laurie, Jr. The adaptation was made by 
Kenyon Nicholson and Walter De Leon. 


PROGRAM 


SHORTS. 


Today Ends Record Run 
Of Doug’s “Union Depot” 


“Union Depot,” the First National and 
Vitaphone production starring Douglas 


Fairbanks, Jr., and featuring Joan Blondell,- 


ends its successful local engagement with 
today’s performances. It is the consensus 
of opinion that Douglas gives his most de- 
lightful characterization as Chic, the ad- 
venturous and romantic hobo of ‘‘Union 
Depot.” Blonde Joan Blondell is pert, on 
occasion pathetic, and altogether charm- 
ing, as the stranded actress the high- 
stepping hero champions. Alfred E. Green 
has directed with fine appreciation of the 
varying moods of remance, comedy and 
melodrama in ‘‘Union Depot.” 


Fairbanks And Blondell 
Triumph In “Union Depot” 


Douglas Fairbanks, Jr., as star, and 
Joan Blondell as his leading lady, give a 


fine verve to the thrilling and romantic -— 
sequences of the intensely human comedy ~ 


of errors, ‘‘Union Depot,’’ the First Na- 
tional and Vitaphone production, now 
showing: at thes. 4.5 -seccca. Theatre. 
All the exciting scenes occur in and about 
the vast railway station, with its hodge- 
podge of rich and poor, young and old, 
amusing and pathetic travelers. These 
characters provide the rich background 
for the brief romance of the lovable hero 
and heroine. 


Six Assistant Directors 
Handled “Union Depot’’ 
Crowds 


Six assistant directors were needed to 
handle the crowd-in the largest set ever 
built at Warner Brothers-First National 
studios, that for ‘‘Union Depot,’’ which 
features Douglas Fairbanks, Jr., with Joan 


Blondell and an all-star cast at the 


BEERS SB RS CES A, Theatre this week. 

Al Green, director of the picture, esti- 
mates that the saving to the company in 
time and money on the gigantic set, em-+ 
ploying as it did, thousands of extras, was 
the equivalent of at least five extra days 
of shooting. zi 
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Selling 


T6 The 


jPublic! 


Newspaper Serial- 


ization Free 


By arrangements with Screen 
Romances, you can now secure 
the rights to publish the fiction- 
ization of ‘‘Union Depot’’ in your 
local newspaper. Here is the 
method :— 


Get a copy of the March issue 
of ‘Screen Romances” in which 
you will find the story of “Union 
Depot”’ in fiction form. Sell the 
idea to your local newspaper edi- 
tor of running the story with illus- 
trations (stills at your local ex- 
change) prior to, or during the 
showing of “Union Depot’ at 
your theatre. CREDIT MUST 
BE GIVEN TO “SCREEN RO- 
MANCES” BY THE NEWS- 
PAPER. 


To make this tie-up more effec- 
tive, you should announce on your 
screen that through the courtesy 
of Screen Romances the Daily 
Star will run the story of “Union 
Depot”’ in their columns. Give the 
date of publication as well as your 
playdate. This announcement 
could be in the form of a trailer 
and added to the end of the regu- 
lar trailer on this picture. Run- 
ning the story in your newspaper 
without credit to ‘Screen Ro- 
mances'’’ is strictly prohibited. 
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Key Stunt 


The Exploitation Printers have 
available the material for putting 
over the key stunt that has proven 
its worth many times in the past, 
but fits perfectly with a title like 
“Union Depot.”’ 

For $13.00 per thousand you 
can buy 1000 dummy keys, one 
lock and 4 keys that will fit the 
lock. Each key is inserted in an 
envelope that carries the follow- 
ing instructions and copy: 


YOU WILL BE ADMITTED 
FREE TO “UNION DEPOT” 
IF THIS KEY FITS THE 
LOCK! 
In: the lobby of the (30>... 
Theatre you will find a lock 
which this key might fit. If 
it does, the management will 
admit you free to 


“UNION DEPOT” 


the most important picture 
of the season, starring 


DOUGLAS FAIRBANKS, JR. 
with JOAN BLONDELL 


Only four of the 1,004 keys fit 
the lock. The keys are distributed 
throughout your locality. The 
lock is displayed prominently in 
your lobby. The lock, keys, and 
imprinted envelopes can be se- 
cured at $13.00 per thousand 
from :— 

THE EXPLOITATION PRINT- 
ERS, 1 West 3rd St., N. Y. In no 
instances should they be ordered 
from your exchange. 


Street Stunt 


Have a pretty girl wal through 
the busy sections of you ;- locality 
distributing throwaways to every 
male pedestrian. The th owaways 
should contain the following 


copy: 


Front 


Meet Me At “Union. Depot” 
if you want to get the ‘thrill of 
your lifetime. 


Back 


Something New Under “The Sun 


UNION DEPO r 
A First National and \ jtaphone 
Picture starrin ¢ 
DOUG. FAIRBANI¢s jr. 
with 
JOAN BLONDE, 
Guy Kibbee, Ruth Hé,y payi 
Landau, Earle Fisue a 
STRAND THEATRE -__ Now 
———— 
Tie-Up Stills | 


Cash in on the frets publicity 
that you can get from the use of 
tie-up stills in your tovyn, While 
the cost to you is sligt+ the re- 
sults are tremendous. “Following 
are a list of stills wh Qh are di- 
rectly applicable to ties_ups. Get 
after the dealers hancijjing these 
products. 
EVE DRESSES — Blo 

104, 135, 139, Taig 
AFTERNOON DRESSE * __ Bion- 

dell 185 ! 
LINGERIE — Blondell |} 7] 
POCKETBOOK—Blond ai; 121 
BATHING SUIT — Blondel 123 

158, 218 
JEWELRY — Blondell,4735 133 

134 | 
STOCKINGS—Blondel!, 
PAJAMAS—Blondell Vio. Bie 4 


MEN’S SHOPS 


SHIRTS—D. F. 38, 5. ¢99 
SWEATER—D. F. 53,\54 
HATS—D. F. 55 } 
JANTZEN BATHING syj7 — 
D. F. 65, 66, L 703.8 705 
PIPE—D. F. 77, 78 »j 
RAINCOAT—L452, L455 
SPORTING GOODS—I) — pup 
Y, D. F. PUB Al, D. “PUB A3 
D. F. PUB A48, | iyB Ago 
R431 a : 
GENERAL 
TRAVEL AGENCY—l_ p 69 
NATIONAL CASH RI ;isteR 


U. D. 216 ud 
BABY RUTH CANDY yp. 217 


Lobby Display 


The general scheme of your 
lobby should be to sell the love 
interest of ‘Union Depot’’ rather 
than the railroad angle. Avoid 
the use of railroad terms, railroad 
signs, and general railroad bally- 
hoo. A light suggestion of the 
railroad atmosphere such as a red 
and green color scheme with al- 
ternating spot lights, will do no 
harm, but do not, in any way EM- 
PHASIZE the railroad back- 
ground. 


For illustration use love scenes 
of Douglas Fairbanks, Jr., and 
Joan. Blondell,. individual star 
photos of Fairbanks and Blondell, 
and the general %Union Depot 
crowds such as illustrated on the 
twenty-four sheet and in the two 
column and three column ad 
slugs in this Merchandising Plan. 
Whenever you use the crowd il- 
lustration, use the line ‘‘Terminal 
of Life’s Every Emotion’ or 
“You'll Meet The Strangest 
People In Union Depot.” 


Your lobby is a vitally im- 
portant selling medium and should 
be given plenty of thought. The 
ad stills and accessories offer 
many unusual ideas that will 
make your lobby doubly effective. 


DON’T 
suggest any railroads in your 
campaign. “Union Depot’’ is 
NOT a railroad drama, but a 
tense romance with a touch 
of the mysterious. The de- 
pot is merely the background 
against which this story is 
enacted! 


DON’T 


use “Stop, Look and Listen” 
signs or imitation engines in 
your lobby. 


DON’T 
use any railroad terms like 
“express” action ‘20th 
Century”’ comedy, etc., etc., 
in your ad copy. 


Taxi Tie-Up 


Arrange with your local taxi 
companies to insert signs in their 
cabs reading as follows:— 


The driver of this cab will 
take you carefully to UNION 
DEPOT, now playing at the 
isons idee Sond ESOS Theatre with 
Douglas Fairbanks, Jr., and Joan 
Blondell. It’s a First National 
and Vitaphone picture. 


KNOB HANGER | 


aga ay, 

yr! DOw> /> 
The Picture of 
‘our Lifetime ! 


Vas 


with 
Doug. Fairbanks Jr. 
JOAN BLONDELL 


— te 
STRAND THEATRE 
TUES. - WED. - THUR, JAN. 12, 13, 14 

+ Bring this stub te the Box @ffice - 

Bee if you have the Lucky umber 

which will edmit yeu FREE! 


N° 1864 


Size 51% inches by 9 inches. Num- 

bered. Stunt is to post lucky num- 

ber in your lobby. Available from 

Exploitation Printers, 1 West 3rd 

Street, New York City.. $4.00 per 

thousand complete with numbers 
and imprinting. 


BAGGAGE TAGS AND DOOR KNOB HANGERS 


All Trains, Cahs and Cars Will Take 


You To 


Union Depot” 


The Terminal of Life’s Every Emotion ! ! 


Doug. Fairbanks, Jr. 


In His Greatest Triumph 


AT THE 


with JOAN 


BLONDELL 
STRAND Theatre 


47th ST. & BROADWAY. 


For placing in baggage rooms (courtesy of shipping clerks and hotel clerks) fully strung 
and imprinted. Available from 


EXPLOITATION PRINTERS 


1 West 3rd Street, N. Y. City 


LOBBY FRAME 
SUGGESTIONS 


Joan Blondell No. 274— 
Union Depot No. 32 


Lux Tie-Up 


Lever Bros., manufacturers of 
Lux Toilet Soap, are featuring 
many Hollywood stars in their na- 
tional advertising and window dis- 
plays. Joan Blondell is prominent 
among the players whom they ex- 
ploit. Take advantage of this for 
your ‘Union Depot’’ campaign. 
The company has a number of 
live-wire field agents who have 
done some remarkable work in 
theatre tie-ups and exploitation. 
Get in touch with your nearest 
representative right now. He will 
help you stage stunts and secure 
displays which have been success- 
fully conducted in many towns 
throughout the country. The title 
of the picture will make this tie- 
up an easy one to carry through. 
Copy such as follows might be 
used: 


Blondes Will Find That Lux 
Toilet Soap Is The Best For 
Their Complexions. 

Joan Blondell in 


“UNION DEPOT” 
at the Strand Theatre uses Lux 
Toilet Soap. 


Here are the names and ad- 
dresses of the representatives of 
Lux Toilet Soap: 

Cambridge, Mass.— 

164 Broadway, 

Att. Mr. J. W. Silley. 
New York City— 

370 Seventh Avenue, 

Att. Mr. H. A. Lydlam. 
Philadelphia, Pa.— 

2206 Chestnut Street, 

Att. Mr. F. B. Pigeon 
Chicago, IIl._— 
222 North Bank Drive, 
Att. Mr. E. W. Sargent. 
Kansas City, Mo.— 
210 West 8th Street, 
Att. Mr. W. R. Kroh, 
San Francisco, Cal.— 

215 Market Street, 

Att. Mr. F. H. Woodill. 
Atlanta, Ga.— 

313 Bona Allen Bldg., 

Att. Mr. H. A. Chamberlain. 
Pittsburgh, Pa.— 

708 Peoples Bank Bldg., 

- Att. Mr. J. V. Moriarty. 
Detroit, Mich.— 

622 Book Bldg., 

Att. Mr. H. A. Matchner. 
Denver, Colo.— 

1708 Sixteenth St., 

Att. Mr. C. P. Fowler. 
If there is any further informa- 
tion you might need on this tie- 
up write to Mr. Hallowell, c/o 
Lever Bros. Company, Cam- 
bridge, Mass. 


Be Sure To Do This 


“Union Depot” has much 
that is mysterious. The sus- © 


pense is thrilling up to the 
final fade-out. Those who see 
the ending before the first part 
will be robbed of much of the 
suspense. It is a good stunt, 
therefore, to announce the time 
of showing, advertising the 
fact that no one will be seated 
during the final reel. 


“It’s Important!” 


Use this line through your cam- 
paign, in addition to your regu- 
lar ad copy. 


When Is Your Theatre’s 
ANNIVERSARY? 
Don’t overlook it. Cele- 
brate it with a Warner 
Bros. or First National 
Picture. 


NOW IS THE TIME 


to get out those “HEATED” 
signs for your local taxi cabs. 
Very simple and effective. 
The outside of the card says 
“HEATED,” the inside ad- 
vertises “UNION DEPOT.” 


The New Selling 
Season For 1932 
Automobiles Is 
Now Under Way. 
Can You Tie Up 
With It In YOUR 
Loeality? 


eee. 


Look For The Se- 
Ling Tie-Up Supple- 
nent In This Mer- 


shandising Plan 


First National Pictures has 
nade a gigantic tie-up with the 
Nater Fred Hosiery Mills of 
Nashville, Tenn., whereby their 
‘en thousand Se-Ling Hosiery 
lJealers join in a co-operative ex- 
loitation arrangement with thea- 
res showing First National pic- 
ures. Complete details of this 

_ fe-up are explained in a specially 
repared broadside in this Mer- 
-handising Plan. Look it over 
_arefully. You'll find special win- 
ow cards, ad mats and other ac- 
-essories fully illustrated. — 


|. Every Se-Ling dealer has been 
| dvised about this tie-up and is 
| ally conversant with the methods 
| f execution and its possibilities. 
‘You’ll find him more than willing 
5 co-operate with you on window 


sisplays, stunts, contests, etc. 


) Should you need any further 
‘\formation about this arrange- 
ent, write direct to Water Fred 


Hosiery Mills, Inc., Nashville, 


CLORTONE EFFECT 


Mai, your screen presentation artistic 
ancolorful with this atmospheric effect, 
elabrately colored, beautifully created. 


45—Colored positive only $2.00 
—Set (positive and negative) 3.00 


3 Ya4——Colored positive only 1.50 
—Set (positive and negative) 2.25 
\Order by Number N-172 

N “ONAL STUDIOS, INC. 
22 » 26th STREET, NEW YORK, N. Y. 


Be ° to specify size and send remittance with 
orc » avoid parcel post and C.O.D. charges 


a) 


HOW THEY DID IT IN N.Y. 


As we go to press, ‘“‘Union Depot’’ is playing the big New 
York Winter Garden on Broadway. The Winter Garden’s ad 
campaign is completely illustrated in this Merchandising Plan 
and mats are available at your local exchange. Here are the high- 
lights of their exploitation campaign. 


$2.00 OPENING 

In order to impress the public 
with the full importance of 
“Union Depot,” it was opened 
with an invitation, reserved seat 
preview at $2.00 top. Civic offi- 
cials, executives of the leading 
railway companies, stars of the 
stage and screen and other people 
of prominence were invited. Their 
acceptance made excellent, daily 
newspaper notices. The preview 
was exploited to the limit. Six 
sun-arc lights gave the theatre a 
brilliance that commanded the at- 
tention of all the Times Square 


district. Two  sun-arcs were 
placed in the lobby, two on the 
marquee and two on the roof of 
the Hollywood Theatre (across 
the street). The sun arcs on the 


-marquee and roof threw red and 
- green lights onto the Winter Gar- 


den front. As the celebrities ar- 
rived, they were announced 
through a public address system. 
A radio microphone carried the 
message over station WRNY. 


Getting The Hotel 


Trade 


25,000 cards were imprinted 
with the following copy and dis- 
tributed to the patrons of all the 
hotels in the Broadway district. 
The cards were as big as a regu- 
lation government post card and 
bore the following copy:— 


“HELLO THERE” 


We hope your stay with us 
is as pleasant as possible. 
You can add to your enjoy- 
ment by seeing 


“UNION DEPOT” 
starring 


DOUG. FAIRBANKS, JR. 
with JOAN BLONDELL 


NOW AT THE 
WINTER GARDEN 


Newspaper Contest 


Stunt is to photograph a crowd 
of people in the railroad terminals 
of your town. Picture is printed 
in large space in your local news- 
paper. Several heads of the 
people on the photograph are cir- 
cled. Newspaper and your screen 
announce that the persons on 
the photograph whose heads have 
been circled are entitled to free 
admissions. Stunt continues for 
the duration of the showing of 
“Union Depot.” Railroad termi- 
nals will join with you to make 
this stunt one of the most popu- 
lar ever conducted. In New York 
the Pennsylvania Railroad Com- 
pany offered a free trip to Wash- 
ington to the winners. 


Reaching Into The 
Suburbs 


As a means of getting the out- 
of-town patrons to the Winter 
Garden, the management distri- 
buted time tables to the subur- 
banites through the medium of 
the Union News Company who 
have many concessions in the big 
New York terminals. The time 
table was a four page folder giv- 
ing the train schedules and ad- 
vising the recipients that they 
could go home for supper, return 
in time to see the picture and get 
home without stealing any of 
their sleeping time. One of the 
pages was devoted exclusively to 
advertising the picture and con- 
tained plenty of ad copy and illus- 
trations. It was an_ effective 
throwaway. 


Sidewalk Stencils 


“ALL ROADS LEAD TO 
‘UNION DEPOT’ AT THE WIN- 
TER GARDEN” read the message 
that was stenciled on the side- 


~ walks of New York. Try it in your 


locality. 
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ACCESSORI:S! fhe merepe7 ou 


INSERT CARD 


Sliding Scale Prices of 
Advertising Accessories 


1-SHEETS 
PA07 250 ee 15ec each 
Sito: LOO mie ee 13c each 
Over 100 ____.___..._ lle each 
3-SHEETS 
Dt 25s a Oe 40c each 
Oversea eae es 36c each 
6-SHEETS 
Mito PO ee ee 75e each 
LA to: 20) i ee 70c each 
Over220 65c each 
24-SHEETS 
Wp to 325.3" aes $2.00 each 
OVer 25s 1.75 each 
WINDOW CARDS 
Potoxrb0 es 7e each 
: ; : : 51 10°100. 22 a 6c each 
24 S ! iS ET Background in dark brown. Title white with dark blue shadow. Name of Dea $00. 6 5\c_each 
Douglas Fairbanks, Jr. in yellow with cast light green and trade mark white. INSERT CARDS 
Figure of Fairbanks has brown suit, green hat. Figure of Blondell, blonde oY i germ eee Ske oneh 
i Do Route 26 oo 22c each 
hair, red dress, red hat. : | nt dead acne oo 
Over 100 __.___-... 18c each 
SIX SHEET HERALDS 
1M to 5M__________.. $3.00 per M 
Over 5M ____.... 2.75 per M 
PHOTOS 
DOUGLAS ; 11 x 14 Photos_________- 75e a set 


(8 in set—colored) 
22 x 28 Photos_______. 80c a set 
(2 in set—colored) 


KS 


FAIRBAN 
IR. 


Slides 2 15e each 
Ap Spillet eee 10c each 
Press Sheets ____.___---..--__- Gratis 
Music Cues _____-_--------- Gratis 


These prices apply to U. S. only. 


JOAN BLONDELL 


Guy Kibbee 
A FIRST MATIONAL A VITAPHONE wir/ 


WINDOW CARD 


MARQUEE DRAPE designed purposely for hanging under the 
marquee or over the lobby entrance. Also makes an excellent 
exit banner. Size 6 ft. by 3 ft. Printed on strong canvas in 
brilliant colors. Comes with eyelets ready for hanging. 


BANNER 


PRICE $2.75 EACH 


Excellent for marquee and lobby hang- 
ing. Size 20 by 30 inches and printed 


DO NOT ORDER BANNERS FROM EXCHANGE! on strong, durable canvas. Comes with | NE SHEET 
' eyelets. Brilliant colors. 
AVAILABLE ONLY FROM PRICE 50c EACH. 
DO NOT ORDER BANNERS FROM 
METRO FLAG-BANNER CO. EXCHANGE, AVAILABLE ONLY v4 
2 EAST 23rd STREET NEW YORK, N. Y. METRO FLAG-BANNER CO. 
2 E. 23rd St. New York, N. Y. 


THREE SHEET 


Page Twelve Printed in U.S.A. 


Plan a window display with your local 5=-))¢ dealer 


Plan a SE-LING contest with your local SE-LING dealer. No doubt he will be glad to 


furnish a sufficient quantity of these fine stockings to the prize winners if you will give him 


a flash on the screen or lobby display about Warner Bros. selecting SE-LING for use by For OY TALL and 
its stars and mentioning the name of the local dealer where these aristocratic silk stockings ae eos . 
Individuality 


may be procured. It’s a very simple matter to work out a local contest of this kind and 


it always steams up a lot of enthusiasm and big business. It's the live aggressive, business- 
getting film man co-operating with the retail merchant that always cashes in on stunts such 


ai this Warner Bros. Film Stars 


- : ——— ies ce wear Se-hNe Silk 
cE oNe ‘yle | ae ee ape Hosiery Exclusively 
_ Prestige! 


ments and window 


signs have been de- 


signed for the local 


: SE-LING dealers. 
Warner Bros. Film Stars Mats of these will be 


° furnished free on re- 
wear Sxr-)ine Silk 


quest to the 


Hosiery Exclustvely Sales Promotion 
Department 
WALTER FRED 
HOSIERY MILLS 
Nashville, Tenn. 


The Patented 


Jacquard 
To ps Joan Blondell 
introduced and $7 -35 The critical, unrelenting eye of the 
originated 


camera has proved Se-inGthe most 
by $1.50 flattering of all hosiery. Therefore 


' : it's NatUrahy vhe exciusive choice or 
Sr DNS 


all stars at Warner Bros. film colony. 


$7.95 
. 1 For aristocratic style and inimitable 
. have proved to be PAIR sheerness, wear $re-)1NGSilk Hosiery 
re the sensation 
of the (STORE NAMEPLATE) 


$1 -35 The style arbiters of Hollywood 


wear Se-NG Silk Hosiery because hosiery world 


$1.50 they withstand that critical test 


before the camera ae iSe-lNns Originated THE Tiny French Seam 


$] 95 Their aristocratic style and inimit- e eh) Ny ro! When ordering specify mat No. 4 — WB. 
able sheerness of Se-}iNG assures 


the utmost in hosiery perfection. ; : ; 
RAR ie is the logical merchandise 


tie-up with Warner Bros. 
(STORE NAMEPLATE) motion picture stars be- 


cause it is acknowledged in 


Se-linG originated THE Tiny French Seam (MELO oleic 
8 y 


of all hosiery. 
When ordering specify mat No. 3 — WB. 


Get a 


E- D N 'G; Display 


The local SE-LING dealer Wy SE VING A, 
1y v From the Rue de la Paix, 
wi ll be g | ad to g i ve yo ua to Park Avenue, New York and Beverly Hills, California 
style leaders in exclusive, ultra-smart circles wear Se-Lns Hosiery. 
. . . | f 
big window disp ay featur- Its fashion pre-eminence is achieved through advanced 
. SE LING Hosi d style developments and more modern refinements 
ing SE- osiery an 
The introduction of distinctive lacy tops and tiny, al- best at all times—they wear Se-Lng, ., SE-11NG Finer 
Fee, . . most invisible French seams by SE-11NG set anew fashion Silk Hosiery is named after the famdus Empress 9E-LLNS 
th e p | ct u re yo u a re ru n n I n g f note in silk hosiery... Now still greater style prestige of China, who first conceived the idea of enhancing 
is assured through more recent $t-L!NG innovations inine beauty witk strands of silken loveliness 
4 . . = .-.With women accustomed to fashion distinction, Ae « « «You will find * &-L1NG hosiery at the smart- 
provid ed yo u fu rn ish hi m who know quality and finer, sheerer, more even. Swe est hosiery departn »nts in your city. Ask to see 
texture, there isno compromise...They demand the ki 2 them today in new Pari- inspired fall colortones. 
with sti i | $5; O f th e Wa rner “The Aristocrati¢ Hose for Fashionable Aristocrats” . 


WALTER FRED HOSIERY MILLS, INC., NASHVILLE, TENNESSEE 


Brothers--First National 


PRESENTED 8% ; 


Stars and scenes from the : 

picture. Work this out with | . 
Capitalize on the great demand that has been created by the ho Display Manager of the FR A /AAR 
national campaign of cover pages in colors and illustrated SE-LING dealer in your 


by the famous New York artist, Robert E. Lee. city. 


Gigantic Coast-to-Coast Hook-up 
of Se-bns and Warner Bros. is 
the Biggest Scoop in Many Months 


e See Your Local Selves Dealer and He Will Give You Val- 
uable;Window Display That Will Tie-in With Your Warner Bros. 
When the nation’s finest line of Productions. You will find that the store that features the SE-LING 


line is the finest store in your community. 


silk hosiery is featured by the 


(I : d ons t f d Here are some of the stars that wear SE-LING Silk Hosiery Exclusively: 
iim Industries most favored stars, JOAN BLONDELL - DOROTHY MACKAILL - MARIAN MARSH 
Be thaw’ | d L LORETTA YOUNG - ANITA PAGE -_ EVELYN BRENT 

en that S$ real news, ana makes MARILYN MILLER - WINNIE LIGHTNER - EVALYN KNAPP 


and many others 


possible this marvelous oppor- 


tunity for an intensive merchan- 


dising publicity campaign. : WARN ER BROS. 


See cel tt 
_SE-LING HOSIERY 


Wing. WD DANG Pal |b) ( 

VARNER 

Vo x . 

PICTURES, Inc. 

321 WEST 44% STREET 
N YORK 


Se-DNG dealers throughout 
the entire length and breadth of 
the land are well prepared with 


a Cy] : « Fred: 
ampie ispla material on the : ng, hose 
how delighted our stars are with Se-Ling hosiery. ur 
: wardrobe department is highly pleased with your merchan 
i LORETTA YOUNG 
FIRST NATION SL ANG 
iT § 


a 4 : It is worn by all of our stars includin, A nS ae 
~ ] Marily” Miller, Dorothy Mackaill, Loretta Young ani PONS TAR 
i Sg ’ = a r n ] r r re) Ss 5 = Mar Marsh, who are extremely enthusiastic abou : . 
e Ys a 
ia a © a 
i oo 


nm the screen Se-Ling hosie 
with lifelike effect. Your p. 
he beauty o: @ scenes in 


as reproduce: 
roduct has added materia 
M h di 2 aa k U 5 MARIAN MARSH t y of th which the stoc 6 are worn 
ercnanaising FIOOK-Up. WARMER SBAOE AND | 
Very truly Yt 


— 


. Ss. OX Finfeld 
e Director of Advertising and Publicity | 
Se ' 
JOAN BLONDELL 


eee, 
eS 
WARNER BRO 


S AND 
VUTApnox: FIRST NATIONAL STAR 


DOROTHY MACKAILEL 
5 é AMD 


FIRST NATIONAL 
VITAPRONE STAR 


WARNER BROS. INSIST THAT 
EVERY DETAILOF THEIR STAR'S 
WARDROBE BE OF THE BEST -— 
THATS WHY THEY USE S¥E-LING 


Actual size — 18’ x 24° — when ordering specify No. 1 — WB. 


Here are convincing display cards that will go a long way towards putting over the 


Se-Ling-Warner Bros. merchandising hookup. Considerable effort has been expended 


Se-)ine Silk Hosiery 


Nie dione agi in Si<Lind of Ghia Aaantior atoll in having these made available for the local retail merchants. There is no charge for 


sine eens oe rea ae tied these displays but we do advise, owing to the fact that a limited quantity are being 


stars of Warner Bros. Film Colony. 
The aristocratic style and inimitable 
sheerness of Se-)1nG will captivate 
you too. 


manufactured, that requests for this material be mailed immediately in order to avoid 


disappointment of any kind. 


Write or wire requests for display material or advertisements, which will be furnished 
gratis, to 


$1.35 $1.50 $1.95 pair 


(STORE NAME) 


WALTER FRED HOSIERY MILLS, Inc. 


NASHVILLE TENNESSEE 


When ordering specify mat No. 2 — WB. 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


